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The efficiency development of marketing communication for the community welfare fund

commission, Mae Suk Sub-district Mae Jai District, Phayao Province
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Abstract
The efficiency development

the

of  marketing

communication  for community  welfare fund
commission, Mae Suk Sub-district Mae jai district Phayao
province. The purpose of this project is to enhance the
communication efficiency of the community welfare fund
commission, Mae Suk Sub-district. This research is
Participatory Action Research: PAR, together with the
qualitative research methodology to develop the efficiency
of marketing communication of commission in 3 parts:
media productions, communication skills, and media using.

The research result reveals the fund’s members have

12

Basically production skills and they are able to produce
local media. The communication skills are not inadequate
for the encouragement of the member from different
backgrounds to support the success of his particular goals.
They have no media using plans and cannot inadequate in
using media. Therefore, as the result of the project’s
meeting , we mentioned to use media production activity
for develop the marketing communication skill .This
initiative has enhanced the commission’s understanding
about the reason of the change, as well as their confidence
to provide the information .Furthermore, they are able to
answer the questions ,to give the better explanation about

the fund, and to extend the knowledge from this research

to the initiation of better marketing communication
channel.
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