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AdAgy : On ﬂwzﬁﬂxm%"m,miﬁ'sum,Lmﬁwgﬁaﬁqmm,
Abstract
The objective research  to study and design
pattern  weaving Karen related to identity implicit
belief  Karen Pgha K’N Yaw. The population were 10
households  at Thakhad, Mea-Tha, Lam-phun province.
Theory of Identity Symbolic and Packaging Design.

Approach by participate survey field note, informal and
focus interview by mainstream. Analysis data from area
and population. Synthesis in descriptive and compare by

theory and design “Branding and Packaging” .

21

The finding : Pattern Karen weaving related to

particularities important “Myth - Ritual and symbol of life
maintain the watershed forest” to Branding and Packaging
design. The Red symbolic related to “Power mind - Honest
-Attraction” include family and ASEAN happiness. Branding
by karen alphabet “V ” meaning “Single thread isn’t a
cloth indicates to human have family. The value aded by
identity and heritage properties of the Karen ethic. It’s
symbolic model by create economic to the identity of the

karen ethnic in the region.

Keywords: Karen Identity, create, community economic
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