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Abstract

The purposes of this research were 1) to study
the marketing strategy and supply chain of the
entrepreneur of Super-Aggole stove at Samakkhee Sub-
District,Rong Kham District, Kalasin Province ,2) to study
the competitive ability of the entrepreneur of Super-
Anglo stove at samakkhee Sub-District,Rong Kham
District,KalasinProvince,and 3) to study the effects of
marketing strategy and supply chain on the competitive
ability of the entrepreneur of Super-Anglo stove at
Samakkhee sub-district,Rongkhamdistrict,Kalasin province.
The samples were 134 entrepreneur of Super-Anglo stove
at  Samakkhee  sub-district,Rongkham  district,Kalasin
province. The research instrument used in this study was
questionnaire. The statistics employed analyzing date
were percentage,mean,standard deviation,and multiple
regression.

The results presented that the entrepreneur of
Super-Anglo stove at Samakkhee Sub-District,Rongkham
district,Kalasin province had the opinion on the marketing
strategy at the high lebel (x = 3.61), the opinion on
supply chain at the high level (x = 3.86), and the opinion
on the competitive ability at the high level (x = 3.70).
The results of multiple regression analysis on marketing
strategy and supply chain of the entrepreneur of Super-
Sub-District,Rongkham
that

independent variable had the relationship and affected

Anglo stove at Samakkhee

district,Kalasin ~ province also  showed each

on the competitive ability in the public relation
strategy,customer service and flexibility, product strategy,
promotion strategy, price strategy,and power strategy

respectively.
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