M3UTEYIVING NITARWPUUNTGIEY 2556 ATIN 3

“quUynTiDddiu FIUTINNTHALIUTEYANWTEU” 9-10 WouAAY 2556

LUINNITHAININITAAINTUAINSEENTINERAINRMaLNTzealud Lo J9nInEIvan

Guideline for Marketing Development of Koh Yor Fabric Souvenirs in Mueang District,

Songkhla Province

37 e’ uae WRsdn AAUTIRN
Tusunsidvmsnann augingInsinns UMINYIFETAasvan
ALFUTN 84189 243981 90000 InsANY 086-4802089 Email: rinal977_d@hotmaill.com
TsunsAvimnssuuazmsdnnis AEmALUlATRAAIMNTIY WMINeIRETBAAUan
ANUTN B.4189 2.49981 90000 InsANY 088-7902693 Email: phajongjit@gmail.com

UNANYD

faquszasduosauidedifieAnuiuuinianis
Wannsnaindufisyaniinanaindimeinizee lusineiios
Jwminaswan Ine@nwanidnvieadioaralnediuiu 400 ay 7
Wunanvisaiiesludiminasvardrafeunnsiauiaufou
figuigu w.A. 2555 Wusiusudeyalneniseaniuuasuny
wazduiegauuuiudyy Snseideyalagldlusunsudniagy
wemsidemsdsauaans fae3snismisadnlugunuuaiad
fovay uardrudoauumsgu wud fudud dnvieaiiend
anufianelaszduuiunans dusian dnvisadisafimufianela
sedunn sunsdndiming dnvieaiisafiaiufisnelosziu
fioy Frun1sduaiunsnann dnvieuiieafiaufianelasedu
ffon uumeMsiwUINsIARAUANTisEn Fududn Feulu
sUuvuideaiesusnmelimnsaufugnganniu e
viuarts Ussgnadlianuldldvanslenta wazesnuuududidus
Tilendnwalvewiesiu fnsussgivvediasnuuazazainly
mMannw UiudgeAudliiamnmandu Fusian arsinw
seAusIAduAlidenndosduAUULATAMAIN ATUNITIA
$wnine Fafulidendoldine anussusssnanisludli
Vuasfuavarenn udeannenisdnsmiedueieg Suinis
SadarsnslunazsinsUsena Frunisanaiunisman aasli
druanlunistodudn dnsfudsefunmuamaud Wauyaains
Tumsuimswarmanelidianuditug e fuiauduass
Fnlausms ufemsinistiseRudieinsasin

U N

ARy N15RAI0, Fudnfisean, dveinizee
Abstract

The objective of this research is to investigate
guideline for marketing development of Koh Yor fabric
souvenirs in Mueang District, Songkhla Province. The study
was conducted by analyzing questionnaires collected from
400 Thai tourists from January to June 2012. Sets of
questionnaires were collected by an accidental sampling
method. The SPSS for Windows software package was used
to analyse these questionnairs. Descriptive Statistics were
applied and presented in form of frequency, percentage
and standard deviation. The finding form this study
showed that the tourist were moderate level satisfaction

for products, high level satisfaction for price, low level
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satisfaction for place and low level satisfaction for
promotion. The guideline for Marketing Development of
Koh Yor Fabric Souvenirs was suggested to improve,
Product: the styles of clothes and costume for ladies to be
worn in many chance. The designs with the local area
identity were also suggested to improved for the souvenirs.
The packaging were also to be decorated and be
convenient for travelling. Price: should keep prices in line
with cost and quality. Place: the souvenirs shop should
easy to purchase. Inside the shop is modern and clean.
Add the various distribution channels. Service delivery
both

discount, custom guarantee. Development in management

internally and abroad. Promotion: provide the
and sales to have basic knowledge about the product and
service mind. Should be included for payment by credit

card.
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