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Abstract

The objective of this research is to study the

general enterprises, attitude towards marketing mix

strategies of which affecting sales volume of the five-star

Thai Wisdom Products and attitude towards the

management of manufacturing, goods,  services,

117

personnel, technology of products in Nakorn Pathom
province. There are all 23 People which are the
entrepreneur of the five-star Thai wisdom products in
Nakorn Pathom province. The research method used in
this research is questionnaire. The statistical analysis is
presented in the form of percentage and the average
number.

According to the study, the majority of the
entrepreneurs are female aged between 51 — 60 years
old. Their managing periods are 6-10 years. Most of their
products are of food categories.

On the attitude towards the five-star Thai
Wisdom Products, it is suggested that the entrepreneurs
rated manufacturing aspect as the highest level,
followed by personnel, products, and services as high
level. Lastly, technology was rated as the moderate
level.

The attitude towards the marketing strategies
which affecting sales volume of the five-star Thai
wisdom products in Nakorn Pathom in general, it was
shown that the each aspect of marketing strategies was
used collaboratively. However, products, distributing
channel and promotional strategies are emphasized,

respectively.

Keywords: Marketing Mix Strategy, Thai Wisdom

Products with 5 Star management
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