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Effect of Networking and Marketing Strategy toward the Success of Agricultural Chemicals

Entrepreneurs in Lampang Province
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Abstract

The purpose of this research was to study
opinion level of networking, marketing strategy and success
of entrepreneurs, including the study of relation of
networking, marketing strategy which had effect toward the

success of agricultural chemicals entrepreneurs in Lampang

28

province. The population was 167 agricultural chemicals
entrepreneurs.  The research tool was questionnaire
applying descriptive statistics to find frequency, percentage,
standard deviation and inferential statistics to analyze
correlation of variables with structural equation model pf
SMART-PLS program. The outcomes of study revealed that
majority of population was male in gender, with age group
between 41-50 years old, with married marital status, with
undergraduate educational level, with average annual
turnover of not over 300,000 Baht, with business location at
Muang district, Lampang province, with sole proprietor
business and with retail business operation. Respondents
had the overall opinion level on networking, marketing
strategy and success of entrepreneurs at high level on all
factor.

The outcomes of structural equation model
analysis revealed that networking had direct effect toward

success of entrepreneurs and followed by marketing strategy

had direct effect toward success of entrepreneurs.
Keywords: Network, Marketing Strategy, Entrepreneur Success
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