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Development of Sustainable Ecotourism in Nanongtoom municipal, Chumphae district

Khon Kaen Province
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Abstract

This research aimed to establish the
environmental conservation conscious in the particular
addition, to distribute the

appropriate knowledge of eco-tourism in cooperation with

community. In it was
the philosophy of sufficiency economy constructed by
H.M. the King to local people in which they would be
able to pass on the knowledge to other people resulting
in environmentally conserved tourist places. The target
group included the representatives of local people and
the district municipality officers accounted for 45 people
in Nanongtoom municipal district, Chum-Pae district, Khon
Kaen province. We have collected the basal information
and have also carried out the survey study in the study
area. Appreciation Influence Control (AIC) seminars took
place in order to find the best possible solutions to
organize the conserved eco-tourism. SWOT analysis was
also used to specify the topics of interests of the target
groups for passing on the knowledge to them. Pre- and
post- tests were used to examine the understanding and
knowledge of participants prior to and after the seminars.
The results obtained from AIC seminars showed that
Nanongtoom municipal district consisting of 13 villages
has been able to be organized as the home stay for eco-
tourism. However, the results also indicated that the
community has had a weak point in terms of lack of
tourism management and organization knowledge. After
the seminars providing the participants the understanding
and knowledge on tourism management, their
understanding and knowledge have reached the level
range between high and very high levels according to pre-
and post- test results (the pre-tests indicated that the
participants had the knowledge in the level range
between medium and high levels). The participants have
also realized that they should organize the tourism
programs that have less effect on the environmental
resources and their community in order to make the
tourist places the conserved eco-tourist places. Moreover,

they have come up with the idea of tourism-supporting
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groups that are the home stay group, the traditional fabric
goods group and the traditional snack and sweets group
for supporting and encouraging the eco-tourism of their
community.
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